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Social Media Breaks Traditional Models

The Old Playbook

A Strictly control access

A Single service provider
A Hold audience captive
A Build more walls
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Now, | t 0s About Engag
An Expanding Audience
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The Soci al Mar ket er é

ARequires Many Skills
I Know the VISITOR, not just the VISIT
I Characterize the AUDIENCE
I Optimize to expand REACH
A Social Networks
A Ad Networks

A Direct Messages
A Your Website

I Validate intuition with ANALYTICS
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About Coremetrics

A Decade of expertise: Analytics, Marketing Optimization

A Complete marketing optimization portfolio built on a
single, unified analytics foundation

ANamed fiLeader o i n ThhwebRoalytissst er \
Q32009 Reporti Fourth consecutive nLead

VHIi ghest score for AStrategyo
V Highest scorefori Cust omer Satisfactionc

A Over 2,100 online brands (1/3 of US Online Retail)
A 100% SaaS

A Industry recognitions and awards:

emoword  Gartner % P50
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2,100 leading brands worldwide

B2B

Panasonic

TOSHIBA

© 2010 Coremetrics

Content

[ ] ropate ]

Lyl wOUR WHOLE LiFE"

Financial Services

Retail

Booden

]

Golfsmith

NNNNN s

==

WILLIAMS-SONOMA

Travel & Hospitality

Yotidoy Hnn

HOTELS - RESORT,

s
Yotdoy Snn
EXPRESS



http://www.staples.com/default.asp
http://www.ichotelsgroup.com/h/d/ex/1/en/home
http://www.ichotelsgroup.com/h/d/hi/1/en/home
http://www.vanssnow.com/
http://images.google.com/imgres?imgurl=http://content.answers.com/main/content/wp/en/a/a6/NYSE_logo.png&imgrefurl=http://www.answers.com/topic/nyse-logo-png&h=257&w=683&sz=8&hl=en&start=1&tbnid=NFJTQzt4WRsGcM:&tbnh=52&tbnw=139&prev=/images?q=nyse+logo&gbv=2&svnum=10&hl=en

