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ROI in Social Media
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Social Media Breaks Traditional Models

The Old Playbook

ÅStrictly control access

ÅSingle service provider

ÅHold audience captive

ÅBuild more walls
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Now, Itôs About Engaging 
An Expanding Audience
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ÅRequires Many Skills 
ïKnow the VISITOR, not just the VISIT

ïCharacterize the AUDIENCE

ïOptimize to expand REACH

ÅSocial Networks 

ÅAd Networks

ÅDirect Messages

ÅYour Website

ïValidate intuition with ANALYTICS

The Social Marketeré.
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About Coremetrics

ÅDecade of expertise: Analytics, Marketing Optimization

ÅComplete marketing optimization portfolio built on a 
single, unified analytics foundation

ÅNamed ñLeaderò in The Forrester Wave
Ê

: Web Analytics 
Q3 2009 Report ïFourth consecutive ñLeaderò 

VHighest score for ñStrategyò

VHighest score for ñCustomer Satisfactionò

ÅOver 2,100 online brands (1/3 of US Online Retail)

Å100% SaaS

ÅIndustry recognitions and awards:
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2,100 leading brands worldwide
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B2B Content Financial Services Retail Travel & Hospitality
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